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Keyresearch® provides professional specialized research
services, market surveys and media tracking, in all business
areas.

Professionalism | Training
Dynamism | Professionalism
Specialization | Experience
Technical skills | Knowledge
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A Keyresearch® is associated of PAMRO (Pan African Media Research Organization) and ESOMAR following International

Code ICC/ESOMAR to social and market investigation. )
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HISTORY AND EXPERIENCE

Keyresearch® is an Angolan company of market research and media monitoring,
specialized in ad hoc solutions.

We carry out market surveys throughout Angolan territory to all business areas,
creating solutions tailored do costumer needs and to each project, with innovating
methodologies and analysis.

Existing since 2005, Keyresearch® has begun by developing ad hoc surveys.
Today it has hundreds of successful research projects in different fields.

The main mission is to add value to our clients, by providing them information and
insights that will reduce uncertainties in decision making, helping them with our
experience in the research area.
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REGULAR STUDIES

AUDIENCE MEASUREMENT AND CONSUMPTION OF PRODUCTS/SERVICES
The purpose of this project was to create an instrument of research and audience measurement in
Africa, that could obtain data on products, services and media consumption, making possible the
creation of a database comparable between the different countries of the continent.

AWARENESS AND ADVERTISING RECALL

This survey has the purpose to know the awareness and to measure the efficacy of advertising
campaigns associated to different products and services.

POS CENSUS

The purpose of this survey was to define the universe of all points of sale in L u a n dpeodirse,
checking personally every street of each neighborhood and making a register of every kind of POS,
since warehouses, ftantineso etc; the register contains information about the point of sale itself and
the kind of business associated to it.

OMNIBUS KEYRESEARCH

It has a collective questionnaire where each client book some space, according to the information he
needs. Each client only share characterization data and structural costs with the other clients
involved.
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REGULAR STUDIES

AUDIENCE MEASUREMENT AND CONSUMPTION OF PRODUCTS/SERVICES

PRESENTATION
The purpose of this project was to create an instrument of research and audience measurement in Africa, that could obtain data on products, services and media consumption,
making possible the creation of a database comparable between the different countries of the continent.

The questionnaire was developed by PAMRO (organization that brings together media research institutes) and carried out in Angola by Keyresearch, as a member of this
organization.

The research is composed by eight main categories:

KeyresearcH

KeyresearcH

A Demography i age, purchasing power, scholarity, work condition;
A Mobile Phone i growth in mobile phones usage;
A Media Equipments i use of personal computers, for example; > > et
s G B0E =
A Media consumption i TV, radio, written press, cinema, advertising on outdoors; ' |
A Locomotion: 388 207 263 333 351 381 ”
' e oy e Sl S <3
A Life Style; S
A Products and services consumption i banks, insurance, soft drinks, beers e juices. . I
UNIVERSE

The universe is composed by individuals aged 15+ years old, living in Luanda. According to the information from Recenseamento Geral da Populacéo e da Habitacdo de
Angola 2014 (Census) from INE, this universe is estimated in 3.883.539 individuals.

SAMPLE
The sample is 2.000 individuals/wave.
All individuals are selected according to proportional quotation on gender, age and residence.

PERIODICITY
One time/year.

COLLECTION METHOD
Face to face interviews inther e s p o n de@hbbridosd, based on a structured questionnaire with open and closed questions.

QUALITY CONTROL

To validate the information, there are quality control procedures that may be defined in 4 different points:
1. Monitoring of all (100%) interviewers by field supervisors.
2. Total revision of 100% of questionnaires.
3. Re-contact by phone of, at least, 30% of all valid interviews, covering all the interviewers.
4. Validation of a n s w ecorsistency with statistic software.
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REGULAR STUDIES

AWARENESS AND ADVERTISING RECALL

PRESENTATION
This survey has the purpose to know the awareness and to measure the efficacy of advertising campaigns associated to different products and services.
With 3 waves/year it will be possible to check the changesinthe c o n s u rbehaviisalong different periods of the year.

UNIVERSE
The universe is composed by individuals aged 15+ years old, living in Luanda. According to the information from Recenseamento Geral da Populacédo e da Habitacdo de
Angola 2014 (Census) from INE, this universe is estimated in 3.883.539 individuals.

SAMPLE
The sample is 1.000 individuals/wave.
All individuals are selected according to proportional quotation on gender, age and residence.

PERIODICITY
Three times/year.

COLLECTION METHOD
Face to face interviews inther e s p o n de@hbbridosd, based on a structured questionnaire with open and closed questions.

QUALITY CONTROL

To validate the information, there are quality control procedures that may be defined in 4 different points:
1. Monitoring of all (100%) interviewers by field supervisors.
2. Total revision of 100% of questionnaires.
3. Re-contact by phone of, at least, 30% of all valid interviews, covering all the interviewers.
4. Validation of a n s w ecorsistency with statistic software.

Recordagao Pubbiitdna
Betden arcdbeas - SIORAS
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REGULAR STUDIES

POS CENSUS

PRESENTATION
The purpose of this survey was to define the universe of all points of sale in L u a n cednse, checking personally every street of each neighborhood and making a register
of every kind of POS, since warehouses, ftantineso etc; the register contains information about the point of sale itself and the kind of business associated to it.

UNIVERSE
All Points of Sale, wholesalers and retailers, located in L u a n d@\inse.

SAMPLE
There is no sample: all Points of Sale are registered.

PERIODICITY
Once in each two years.

COLLECTION METHOD
Face to face interviews to the person w h o @sponsible for the POS, based on a structured questionnaire with open and closed questions.

QUALITY CONTROL

To validate the information, there are quality control procedures that may be defined in 4 different points:
1. Monitoring of all (100%) interviewers by field supervisors.
2. Total revision of 100% of questionnaires.
3. Re-contact by phone of, at least, 30% of all valid interviews, covering all the interviewers.
4. Validation of a n s w ecorfsistency with statistic software.
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REGULAR STUDIES

OMNIBUS KEYRESEARCH

PRESENTATION

A faster and cheaper way to answer your market questions.

Omnibus Keyresearch is a fast and economic research solution for who needs specific and concrete information, based on a strong and reliable methodology, providing a
wide versatility in its usage.

It has a collective questionnaire where each client book some space, according to the information he needs. Each client only share characterization data and structural costs
with the other clients involved.

Although the shared questionnaire, the results are exclusive: each client will only receive the results of his questions i confidentiality is assured. It is also assured the
rotativity between sets of questions, to guarantee their random.

UNIVERSE
The universe is composed by individuals aged 15+ years old, living in Luanda. According to the information from Recenseamento Geral da Populacédo e da Habitacdo de
Angola 2014 (Census) from INE, this universe is estimated in 3.883.539 individuals.

SAMPLE
The sample is 1.000 individuals/wave.
All individuals are selected according to proportional quotation on gender, age and residence.

PERIODICITY
Two times/year.

COLLECTION METHOD
Face to face interviews inther e s p o n de@hbbridosd, based on a structured questionnaire with open and closed questions.

QUALITY CONTROL

To validate the information, there are quality control procedures that may be defined in 4 different points:
1. Monitoring of all (100%) interviewers by field supervisors.
2. Total revision of 100% of questionnaires.
3. Re-contact by phone of, at least, 30% of all valid interviews, covering all the interviewers.
4. Validation of a n s w ecorsistency with statistic software.

: p L/
%’ pamro ESOMAR' Av. Comandante Fidel Castro, KM 7, Luanda i Angola | T.: +244 922 672 511 | www.keyresearch-ao.com L(eyRESEARCH

corporate



AD HOC STUDIES

QUANTITATIVE METHODOLOGY
COLLECTION TECHNIQUES:

AFace to face

ACATI/ Telephone interviews
ACAPI/ Tablet interviews
APanel

ADesk Research

AOnline surveys

AWinding
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AD HOC STUDIES

QUALITATIVE METHODOLOGY
COLLECTION TECHNIQUES:

A Focus Group

A In-depth Interview
A Mystery Client

A In-Home Visits

A Ethnographic

A Shop along

A Projective Techniques

7
% pamro Eg?!;"teAR Av. Comandante Fidel Castro, KM 7, Luanda i Angola | T.: +244 922 672 511 | www.keyresearch-ao.com L(eyRESEARCH




MEDIA MONITORING £&ﬂ

ADVERTISING MONITORING

Checking broadcasting advertising according to previous planning.

ALERT/CAMPAIGN TAKE-OFF

Whenever a new advertising spot pops up, our team creates an alert and/or identify the
campaign take-off; this way, the client has the possibility of having a strategic and timely
reaction.

ADVERTISING INVESTMENT ANALYSIS

It gives a sectorial analysis of market trends and activities, regarding the brands of each
company and competitors.

MONITORING DATABASE

Due to the growing interest shown by some clients, w e 6 stagted to provide the database with
all advertising spots broadcasted on television and/or radio.

SPOT/PROGRAM RECORDING

This service consists in extracting a period of a TV or Radio broadcasting,onc | | eagues$t.s

: 7
% pamro E&?ﬁ;"tem' Av. Comandante Fidel Castro, KM 7, Luanda i Angola | T.: +244 922 672 511 | www.keyresearch-ao.com L(eyRESEARCH



MEDIA MONITORING

ADVERTISING MONITORING

OBJECTIVE
Checking broadcasting advertising according to previous planning.

IT ALLOWS

To ensure the full implementation of the media planning.
Confrontation of investment accounts vs. broadcasting advertising.
Validation of possible gaps on broadcasting advertising.

MONITORED MEDIA
A TV (Globo, Record, TPA1, TPA2, TV Zimbo, Zap Novelas and possibility to record 4 extra channels on request)
A Radio (Canal A, Cazenga, Cinco, Ecclésia, Escola, FM, LAC, Luanda, Mais and Viana)
A Outdoor

METHODOLOGY
TV and Radio i a team of experienced viewers, monitor daily 5 TV channels and 5 radio stations, identifying and characterizing all advertising shown/heard.
Outdoor i photographic dated register of the rented places, within a periodicity atthe c | | eeguest.s

OUTPUT

TV e Radio i Report in an Excel format with the follow information: channel/station, year, month, week day, week, beginning hour, ending hour, duration, brand, description,
next program, break, position in break and technical condition.

Outdoor - Report in an Excel format with the follow information: brand, literal, format, media company, technical condition, address, geographical coordinate, photo with date
and hour.

PERIODICITY
TV and Radio i weekly updated (Wednesday) with data concerning Monday to Sunday.
Outdoor i accordingtoc | i eaguest.s

Keyresensoq
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MEDIA MONITORING

ALERT/CAMPAIGN TAKE-OFF

OBJECTIVE

Whenever a new advertising spot pops up, our team creates an alert and/or identify the campaign take-off; this way, the client has the possibility of having a strategic and
timely reaction.

IT ALLOWS
These alerts give the client information of all the new advertising on his sector.
The Campaign take-off informs the client if his campaign has begun at the time (date and hour) previously scheduled with the channel/station.

MONITORED MEDIA
A TV (Globo, Record, TPAL, TPA2, TV Zimbo and Zap Novelas)
A Radio (Cinco, Ecclésia, Escola, Luanda and Mais)

OUTPUT

Alert i when a new spot is identified, the client receives an email with the following information: brand, description, channel, date, beginning hour, duration, next program and
a tape of the break where it occurs.

Campaign take-off T when the first spot of the campaign is identified, the client receives an email with the following information: brand, description, channel, date, beginning
hour, duration, next program and a tape of the break where occurs the beginning of the campaign by channel/station present in the media planning.

PERIODICITY
TV and Radio i sent within 48 to 72 hours after broadcast.

i)
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MEDIA MONITORING

ADVERTISING INVESTMENT ANALYSIS

OBJECTIVE
It gives a sectorial analysis of market trends and activities, regarding the brands of each company and competitors.

IT ALLOWS

To see what competitors are doing, based on updated information.

It leads to a better and more effective planning.

It helps to identify competitors trends.

Staying ahead of all competitors, giving the client a valid and reliable analysis tool.

MONITORED MEDIA
A TV (Globo, Record, TPAL, TPA2, TV Zimbo and Zap Novelas)
A Radio (Cinco, Ecclésia, Escola, Luanda and Mais)
A Outdoor

OUTPUT
The client receives the report on advertising investment (TV, Radio or Outdoor) in a PDF format, with the follow information:
A Evolution of all advertising investment.
A Various analyses on advertising investment.
A Evolution of advertising investment regarding the concerned sector.
A Various analyses on advertising investment regarding the concerned sector.

PERIODICITY
TV and Radio i monthly.
Outdoor i quarterly.

03. INVESTIMENTO PUBLICITARIO TOTAL POR CANAL 05. INVESTIMENTO PQBLICITARIO TOTAL POR CANAL 13. INVESTIMENTO PUBLICITARIO TOTAL POR CANAL

INVESTINENTO. (Kwanzas) INER0 D€ INSERGES POR BURAGRS DE SPOY

i

g
H
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MEDIA MONITORING

MONITORING DATABASE

OBJECTIVE
Due to the growing interest shown by some clients, w e 6 stagted to provide the database with all advertising spots broadcasted on television and/or radio.

IT ALLOWS
The client will now be able to do his own analysis, internally.

MONITORED MEDIA
A TV (Globo, Record, TPAL, TPA2, TV Zimbo and Zap Novelas)
A Radio (Cinco, Ecclésia, Escola, Luanda and Mais)

OUTPUT

The client receives monthly monitoring database of every advertising spots on an excel format, with the follow information: channel, year, month, week day, week, beginning
hour, ending hour, duration, brand, description, next program, break, position in the break, activity sector and list price.

PERIODICITY
Database delivered until the 15th of posterior month.
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MEDIA MONITORING

SPOT/PROGRAM RECORDING

OBJECTIVE
This service consists in extracting a period of a TV or Radio broadcasting,onc | i eeguest.s
To obtain this service, the client must inform what channel, date and time in which the intended occurrence took place.

IT ALLOWS
The client obtains a recording of the broadcast he intended to.

MONITORED MEDIA
A TV (Globo, Record, TPA1, TPA2, TV Zimbo, Zap Novelas and possibility to record 4 extra channels on request)
A Radio (Canal A, Cazenga, Cinco, Ecclésia, Escola, FM, LAC, Luanda, Mais and Viana)

OUTPUT
File is delivered by e-mail in wmv format (audio/video file Windows Media).

PERIODICITY
Delivered until 24 hours after broadcast.
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TECHNICAL AND HUMAN RESOURCES

We have a strong and experienced team, entirely focused on quality and
excellence of our services; this team is constituted by researchers dedicated to
the development of methodologies that fit the client needs. The team is also
focused on the fieldwork itself, supported by a structure with different levels of
skills, conducting to a high quality control and speed in the response.

Our team is composed of 60 elements, professionals from different areas, such
as. Statistics, Mathematic, Marketing, Business management, Informatic,
Sociology, Human Resources, Law, among others. Along with an experienced
group of Coordinators, Supervisors, Interviewers, White collars and Drivers.

We also have the collaboration of two senior consultants, with a wide experience
in market research, entirely dedicated to the analysis of the results as well as to
the elaboration of the final reports.
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TECHNICAL AND HUMAN RESOURCES

Paulo Santos ) -
General Manager Etianeth Policarpo

Senior Technician
Qualitative Studies

Administrative
Assistant

TECHNICAL TEAM

N

/i) o J |
Ana Costa Lurdes Caldeira Marisia Ferreira
Senior Technician Consultant Consultant

Quantitative Studies

Technical Assistants

N

Field Supervision

Data collection Insertion of Data
(Interviewers)
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CURRICULA TECHNICAL TEAM

Etianeth Policarpo

Senior Technician Qualitative Studies

Degree in Sociology from Agostinho Neto University.

He has been working in Market Studies since 2007.

He began his career at Marktest Angola as an assistant where he remained until 2010.
With extensive experience in market research and specialized in Qualitative Studies.

He has participated in several qualitative projects in the moderation and analysis of
Focal Groups, Depth Interviews and Mystery Client.

Experience in concept testing, product testing, services and brands and in pre and post
evaluation of advertising campaigns.

With a background in Leadership and Project Management.
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CURRICULA TECHNICAL TEAM

Ana Costa

Senior Technician Quantitative Studies

Market Research Technician with extensive experience.

Student of the Higher Education at the Methodist University, has as an academic
degree the Medium Course of Exact Sciences.

Specialized in Quantitative Research: consumer habits, consumer satisfaction, product
testing and point of sale audit.

Training in SPSS, Data Collection and Team Management.

Works since 2009 as Project Coordinator.

She began her career at Keyservices where she served as an interviewer for 2 years,

then moved to Keyresearch as Project Coordinator.

: p L/
%’ pamro ESOMAR' Av. Comandante Fidel Castro, KM 7, Luanda i Angola | T.: +244 922 672 511 | www.keyresearch-ao.com L(eyRESEARCH

corporate




CURRICULA TECHNICAL TEAM

% | urdes Caldeira

‘, Consultant

Degree in Sociology by ISCTE, Instituto Superior de Ciéncias do Trabalho e da

Empresa, with postgraduate in Computer Science and Business also by ISCTE.

Works in Market Research since 1988, specialist in quantitative research. Professional
experience developed in one of the biggest market research ¢ o mp a n WMarlgest
Portugal, where worked for 25 years, with increasing level of responsibilities.

Between 1998 and 2013 was the main responsible for the regular research on
telecommunications i BTC.

Main responsibilities were: sampling design, questionnaire development, monitoring of
data collection in coordination with fieldwork department, data processing and

validation, elaboration of final reports to the client.
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